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AIRAH is HVAC&R
AIRAH (the Australian Institute of Refrigeration, Air Conditioning and Heating) is
the leading specialist membership association for professionals in the HVAC&R sector.
It represents more than 10,000 individuals and organisations across Australia, including
service providers, manufacturers, wholesalers, retailers, and educators.

Through an

AIRAH’s communications portfolio includes:

integrated mix

•

Ecolibrium – The premier magazine for HVAC&R
leaders and professionals. It is published monthly and
delivered directly to about 9,000 readers, many of whom
are strongly engaged AIRAH members.

•

HVAC&R Nation – The highest-circulation title in
the Australian industry, reaching around 13,000 people
a month. Tailored for tradespeople and end-users,
this free magazine is distributed through a network
of over 270 outlets throughout Australia.

•

HVAC&RNews and newsletter – A website covering
all the latest goings on in the industry, here and abroad.
Leading stories are shared fortnightly through a newsletter
sent to over 14,000 people.

•

AIRAH website and newsletter – A website
providing information about the Institute, its activities
and member resources. The AIRAH newsletter is sent
out every fortnight to a highly targeted audience
of over 3,300 leaders and professionals.

•

HVAC&R Search – The leading online directory
for Australia’s HVAC&R industry, offering businesses the
ability to upload product descriptions, images and videos.
Currently lists over 400 businesses.

•

Social media – AIRAH also promotes its activities
through LinkedIn, Facebook, Twitter and YouTube
(over 8,000 followers).

•

Conferences and events – Through its national
conferences, the AIRAH Awards, and state-based
activities such as trade nights, site visits and seminars,
the Institute provides opportunities for ongoing
engagement and networking.

of print and digital
communications channels
as well as national conferences,
local events and trade nights, AIRAH
offers access to an exclusive audience
of engaged and informed HVAC&R
practitioners and decision-makers.
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Why AIRAH?
Knowledge
AIRAH is the only industry body that combines industry news
and features with peer-reviewed, credible technical articles
to ensure readers get the most up-to-date and authoritative
information.

Commitment
Since 1920, AIRAH has been supporting the HVAC&R industry
to deliver comfort, health and safety within the built environment,
and providing fit-for-purpose communications to its members,
customers and advertising partners.

Reputation
AIRAH is recognised by professionals, government and industry
bodies for its expertise across a wide range of issues in the
air conditioning, refrigeration and related HVAC industries.

Influence
AIRAH is an industry-led organisation that represents the
entire heating, ventilation, air conditioning and refrigeration
(HVAC&R) value chain, from tradespeople onsite through
to professional engineers and business leaders.

Exclusive reach
AIRAH is the pre-eminent source of
information for HVAC&R participants working in:

▲
▲
▲
▲
▲
▲
▲
▲
▲
▲

Building services
Mechanical engineering
Environmentally sustainable design
Refrigeration
Air conditioning
Facility management
Installation/contracting
Design/consulting
Education and research
Wholesale, manufacture, supply and sales.

VIEWS ACROSS AIRAH WEBSITES PA

650,000
230,000
14,000
8,000
3,000+
270+
PRINT COPIES DISTRIBUTED PA

EMAIL SUBSCRIBERS

SOCIAL MEDIA FOLLOWERS

PROFESSIONAL MEMBERS

OUTLETS DISTRIBUTING HVAC&R NATION
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The official journal of AIRAH, Ecolibrium has the most comprehensive reach
of any publication in the industry, being posted to 9,000 AIRAH members, subscribers,
government departments and industry bodies around Australia.
COV ER FE ATURE

FE ATURE
COV ER FE ATURE

The Japanese emphasis is on management
efficiency, satisfaction for tenants/people,
low costs, as well as fast, flexible and
being economical to build.
The International Standards for
Automation Organisation (ISA)
is developing Standard 111 Unified
Automation for Buildings, which
proposes the following: “To develop
standards, recommended practices,
and technical reports to communicate
the necessary information to allow
sub-systems to be managed, and to
interact such that the building or
collection of buildings appear to the
user to be a single, coordinated and
cohesive building automation system”.
All the above may apply, however,
a building riddled with innovative
technology creating a super smart
building brings a number of challenges,
and not just of a technical nature.
These buildings break traditional
procurement and construction methods,
and this is why some of the smartest
conceptual ideas fall short of the vision.

TOWARDS A
COMMON LANGUAGE

Smarter
than smart
By completion new buildings often suffer from compressed
commissioning, poor performance and ongoing issues.
The challenges for those new smart buildings are numerous:
Will they really save us money and time and be as comfortable
as promised? Jonathan Clarke, M.AIRAH, has taken a deep
dive into the world of smart buildings, exploring the challenges
that must be overcome to convert a building that is simply
“modern” into an “intelligent” building.
38
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The terms “intelligent” building or
“smart building” have been bounced
around over the years but what do they
mean? IoT, big data, analytics, artificial
intelligence, augmented reality, BIM and
gaming engines are all working their way
from nerdy buzzword to reality, adding a
complex layer of technology to a building
with a vision to attain the accolade
“smart building”.

BACKGROUND
We are surrounded by huge amounts of
data with connected devices exponentially
increasing by the day, from mobile
technology to the buildings we occupy.
Digital intelligence is the current trend
and data is the new currency.
The Oxford Dictionary defines intelligence
as: “The ability to acquire and apply
knowledge and skills”. But is there also a
standard definition of what an intelligent
building is?
The Intelligent Buildings Dictionary
says it is “a building that integrates

technology and process to create a
facility that is safer, more comfortable
and productive for its occupants, and
more operationally efficient for its
owners”. An “Intelligent Building”
has a multitude of definitions across
the world with a different meaning
to both owners and occupiers.
The Intelligent Buildings Institute
in the USA defines it as “a productive,
cost-effective environment with an
optimised structure, systems services,
management and integration”.

Searching the internet provides a wealth
of information regarding smart buildings,
particularly from technology suppliers
who have promotional videos selling
the latest gadgets. Browsing through
the plethora of hypertext, a few common
smart building themes can be found:
• Green
• Comfortable
• Connected
• Safe
• Productive and creates
“a user experience”.
We have been doing “green” for several
years and are very proficient at making
buildings both efficient, and comfortable.

In Europe, the Intelligent Buildings
Group defined an intelligent building
as one that; “Creates an environment
which maximises the effectiveness of
the building’s occupants while at the
same time enabling efficient management
of resources with minimum life-time
costs of hardware and facilities”.

“Connected” is not just about remote
access, or providing wi-fi, it’s all about
data, and lots of it. Data is powerful if
you know what to do with it. The banking
and advertising industries have been
using data for years, and this has now
entered daily life, with building analytics
systems becoming standard tools for
building operations.

In contrast, the Asian market focuses
on automatic controls for building
services, building networks and
telecommunications.

Safety is critical, and typically defined
by local codes; however, being safe has
gone way beyond fire and evacuation
systems. In a world with threats ranging
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from terrorism to cyber hacking, “safety”
covers a wide spectrum. Smart buildings
need to have the ability to protect
themselves and connect with the
occupants, providing safety advice
and mass notification through several
mediums such as social media, apps
and visual noticeboards. A smart
building also needs to protect its data,
particularly occupant credentials.
“Productive” might be the hardest
term to define, with possibly differing
outcomes between occupants and the
building owners.
A productive building using analytics
could reduce operational costs through
capturing occupant complaints, initiating
workflows, reducing maintenance
and maximising energy efficiency.
An occupant’s journey through
a smart building will engage with
many technology touch points. With
the exception of car parking, vertical
transport is typically the first touch point.
Once they have mastered the “destination
control” system, been approved by the
“access control” system using either
access card or mobile phone, a lift
will be allocated.

Shine on

The $1.8 billion Sunshine Coast University Hospital is the largest
building in Australia to have received 6 star Green Star Design
and As-Built Healthcare V1 ratings from the Green Building
Council of Australia. The path to this milestone, however, was
anything but straightforward, as Sean McGowan discovered.

The next touch point is the room
environment, which includes lighting,
temperature and fresh air – all combining
to make occupants healthier, happier,
and therefore hopefully more productive.
All of the above is quite typical in a modern
building, but I believe a smart building
should be capable of understanding its
environmental conditions, the needs of the
occupants, be able to learn, adapt, optimise
and self heal.

The Sunshine Coast University Hospital
(SCUH) is a state-of-the-art health
facility and teaching hospital located in
the heart of the Sunshine Coast between
Caloundra and Noosa.

TECHNOLOGY
LANDSCAPE

Completed in late 2016, it was delivered
by the Queensland government under a
public private partnership (PPP) contract
with Exemplar Health – a consortium
comprising Lendlease, Siemens and
Capella Capital, with partners Spotless
Facilities Services, SCA Architects
(Architectus and HDR) and Aurecon.

The biggest challenge with technology
is keeping up with it. Due to the long
duration of the planning and construction
procedures, especially for complex
projects, it is not surprising that buildings
can be out of date at practical completion.

Aurecon was engaged by D&C contractor
Lendlease to provide civil, structural
(excluding carparks), mechanical,
electrical, ICT, hydraulic engineering and
wind modelling, as well as ESD services.
AE Smith was appointed as mechanical
services contractor on the project.

To understand the technology trends,
we refer to Gartner, an American research
and advisory firm providing information
technology related insight for IT.
Gartner has developed a technology hype
cycle, Figure 1, based upon expectations
over time, which identifies a number
of technologies and their life cycle.
(www.gartner.com).
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The main hospital building provides
164,000m² of space across six functional
39
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levels to accommodate 450 beds. But it has
been designed to build upon that capacity,
with plans to have 738 beds in 2021.
Termed a “healthy hospital”, it has
been constructed from non-toxic
materials, and offers patients, staff
and visitors fresh air and natural light.
The interior design links seamlessly
with the outdoors, incorporating
elements such as open landscaped
courtyards and well-ventilated public
spaces to aid in patient recovery.

THE PATH
TO GREEN STAR
The design phase afforded to this
project was six months shorter than
the similarly-sized Gold Coast University
Hospital project, and prompted the
project team to adopt an accelerated
design program.

Incorporating green
design in hospital
infrastructure . . .
can deliver an
8.5 per cent
reduction in

and Lendlease to embark on a process
with the GBCA to tailor and tune the
tool. The aim was to fairly and equitably
award the project a Green Star rating
(See breakout).
“The incredibly high standard achieved
on SCUH is reflective of our vision to
create the best places, underpinned by a
genuine belief that the built environment

plays a critical role in delivering
real action on climate change and
contributing positively to the health and
wellbeing of people,” says Tucker.
“Lendlease and Aurecon worked closely
with the GBCA for over a year to craft a
customised tool,” adds Quentin Jackson,
M.AIRAH, Aurecon’s sustainable design
leader for Queensland.

“It has now been successfully used
on the project to achieve 6 star Design
and As-Built ratings, which has set
a new benchmark in green healthcare,
representing world leadership in
sustainable healthcare design and
construction.”
The project included eight sub-building
components, making up under a single

hospital stays

Lendlease’s Ross Tucker led the design
team on the fastest program to date of any
health facility of this scale in Australia.
“The scale, speed and complexity required
a unique set of strategies to plan and
execute the user consultation and design
development with certainty,” says Tucker.
As well as utilising a planning, data
management and BIM collaboration
tool, the team relied on an online data
management and collaboration platform
to manage Green Star, operations and
maintenance (O&M) and commissioning
data.
Early in the bid phases of the project,
Lendlease and Aurecon realised the scale
and complexity of the project was not
well suited to the GBCA’s Green Star
Healthcare V1 tool.
The original ambition had been for
minimum 4 star Green Star Healthcare
Design and As-Built ratings. But the
epiphany about the rating led Aurecon
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Ecolibrium is designed for HVAC&R leaders – 85 per cent of
readers make or influence purchase decisions, select products,
choose service companies and establish partnerships.

Ecolibrium reaches more HVAC&R decision-makers
than any other publication, targeting:

In 11 issues each year it carries the industry’s best feature
stories on new projects, innovations, leading-edge research
papers and industry news from Australia and around
the world.

• Consultants

AIRAH members (and Ecolibrium readers) are
industry leaders, project managers and influencers

• Contractors

• 61% are decision-makers (CEOs, managing directors,
owners, general managers, directors, principals)

• Specifiers

• 25% are engineers

• CEOs

• 24% are mid-level managers or senior executives.

• Facility managers.

Australia’s most respected and authoritative HVAC&R magazine,
Ecolibrium boasts a wide array of content presented in an
informative and user-friendly manner. Its articles have been
republished in magazines around the world.

Ecolibrium is the official journal of AIRAH.
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The SCUH was
rated using
a customised
ECOGreen
L I BR I UStar
M tool.
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• Consulting engineers
• Building services engineers
• HVAC&R designers
• Project managers
• Mechanical services companies

• Circulation: 9,006* Readership: 22,515
*CAB Circulations Audit Board, September 2018
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Ecolibrium advertising rates
Ad size

Casual rate

Three placements

Six placements

Eleven placements

A: Full page

$3255

$2990

$2780

$2520

B: Half page

$2415

$2200

$2045

$1885

C: Third page

$1680

$1525

$1365

$1200

D: Quarter page

$1420

$1310

$1155

$995

E: Double page

$5775

$5250

$4935

$4620

Inserts: Prices vary depending on insert size, weight and numbers.

Flysheets: Prices vary depending on the number of months booked.

Notes:
1. Premium positions attract a 20% loading.
2. Agency commission where applicable is included and rates exclude 10% GST.

2019 Feature topics

Booking
deadline

Artwork
deadline

March

Green Star + rating tools + compliance

February 8

February 11

April

Indoor environment quality + healthcare facilities + sporting facilities

March 8

March 11

May

Commercial HVAC

April 5

April 8

June

Public buildings + cooling towers

May 10

May 13

July

Innovation

June 7

June 10

August

Refrigeration + refrigerants

July 5

July 8

September

Sustainability + resilience

August 9

August 12

October

Mission-critical facilities + data centres

September 6

September 9

November

Controls + smart building management

October 11

October 14

December

Energy efficiency

November 8

November 11

December 6

December 9

2020
February

Residential air conditioning + swimming pools

4

AIRAH MEDIA KIT 2019

Targeted to tradespeople and end-users, HVAC&R Nation has the highest distribution
and readership of any HVAC&R magazine in Australia. 10 issues per year.
HVAC&R Nation is available from 270+ locations – major
industry wholesalers and distributors and TAFE colleges
right around Australia.
Circulation:

13,142*

Readership:

32,855

HVAC&R Nation reaches tradespeople “in the field”
– electrical and mechanical services, mechanical contractors,
consultants, distributors, technicians, plumbing, service
personnel, and installers. It gives readers a practical approach
to the HVAC&R industry.
Feature topics include Q&As, profiles, industry updates,
technology insights, apprentice stories and career advice.
The “Skills Workshop” section, which appears as a three-page
pull-out in the middle of the magazine, includes industryrelevant technical “how-to” guides, bulletins, walk-throughs,
step-by-step tutorials, and to-do check lists.

The Lighter Side

Toolshed
This month’s Lighter Side is brought to you by

Stocked at over 100 branches nation-wide.
A huge variety of refrigerant products.
A new level of service and support.

6/02/2018 10:21:38 AM

Other regular sections focus on industry news,
ear-to-the-ground trade chatter, informal reader Q&As,
industry classifieds, and the ever-popular “Lighter side”
– a look at the month’s shonkier HVAC&R installations
sent in from readers. “The Toolshed” is a great place
to have a new product showcased.

“We have also developed smart control management solutions
to help users control and monitor energy consumption, and
remove the restrictions of traditional systems.”

01

Go to boc.com.au/refrigerants or call 131 262 n

04

4

02

“Service ME provides easy step-by-step guides that give quick
solutions and help technicians resolve issues out of hours,”
says Mitsubishi Electric Australia.

02

“The Service ME app is a one-stop shop for all product
information, design and troubleshooting issues. This eliminates
the volume of physical documentation required for technicians
when installing or servicing Mitsubishi Electric products.
Users can access the newest, most current technical manuals
as well as a decade worth of information.”

Relief for time-poor tradies

In the past, service technicians had to rely on CD ROM or USB
to access this information, a process that was time-consuming.

simPRO has released a new Data Feed add-on that is designed
to save time on data entry. It uses complex algorithms to draw
information from multiple electronic formats and interprets
it for use in a variety of administrative tasks.

1

2

IF MACGYVER WAS A FRIDGIE . . .

GIVE ME SHELTER

SPOT THE DEFECTS

4

5

“Please find attached a photo I took today of this box unit,”
writes Jeremiah from Queensland. “I’m guessing the tenant
can’t get a split system put in.” n

OUT OF CONTROL

Michael from Melbourne was called out by a new customer
to look at this thermostat. “The discolouring is fat and
it was held together with silicone,” he says. “It was making
a crackling sound behind the cover. Wonder why!” n

HAVE YOU COME ACROSS SOMETHING SCARY, UGLY OR JUST PLAIN FUNNY?
If your entry is deemed the monthly winner, a 700ml bottle of Jim Beam will be on its way to your door. Please include a postal address
with your entry. Entrants must be 18 or over. Send your hi-res (>500KB) photos to Editor, Mark Vender at mark.vender@airah.org.au

“Ensuring that technicians have an efficient source of product
information makes their job quicker and easier, which in turn
makes our customers happy.”
The Service ME app is available on both Apple and Android
devices, and provides information and solutions on air
conditioners, controls, refrigerators, freezers, air curtains and fans.
Go to www.mitsubishielectric.com.au/service-me-app.html n

“Essentially this enables simPRO to have a one-way integration
with any other system that can send emails with data,” simPRO
director Curtis Thomson says.

CARPENTER INSTALL?

30 | HVAC&R Nation | www.airah.org.au/nation | September 2018

03

As a result, administrative tasks like client updates, purchase
orders and job requests or work orders can be streamlined
as data sourced from emails and email attachments like PDFs
and Excel documents are gathered and then allocated within
simPRO.

Kirsty in Western Australia sent us this dinky little Lighter Side
entry – a weatherproof RAC unit. n

3

“This is another step for Mitsubishi Electric Australia in regards
to innovation and enabling service technicians, retailers and
consumers with positive solutions,” says Mitsubishi Electric
Australia national service manager Michael Smith.

It was initially developed for businesses that use simPRO on top of
other platforms. The add-on allows these businesses to continue
operating the way they choose while it works automatically to
pull correct data from other non-integrated systems.

Thanks to Matt for sending in this cracker photo of
a retro-fitted drain. “The drain pump has broken and
they have got creative,” he says. “It’s constructed out of
a lunchbox, funnel, brackets, hose and a lot of duct tape.” n

Smart servicing

Mitsubishi Electric Australia has launched Service ME,
a mobile phone app for air conditioning and refrigeration
service technicians.

Call 1300 COMFORT n

3

5

5

“R1234ze is designed to be high-performing, more
cost-effective, have a reduced environmental impact, and
with non-toxic properties it offers greater safety than other
alternatives,” the company says. “As R1234ze has a significantly
lower GWP than traditional refrigerants (less than 1), it has
a much lower impact on the environment.”

The outdoor unit has a single fan body and a compact design
to make it easier to fit into a variety of spaces and layouts.

“Panasonic has a 60-year track record in providing innovative
air conditioning products and solutions that create
comfortable and healthy living spaces,” says product marketing
manager Jack Tey. “At the same time, we also championed
ease of installation and the needs of all users. This theme
is ever-present in our latest range.

No mounting point. Check. Poor electrical. Check.
How many more can you see on this photo from Reece
in NSW? n

*CAB Circulations Audit Board, September 2018

“While considerations are required for its mildly flammable
(A2L) properties when in application,” says BOC, “it has a very
low burning velocity and narrow window of flammability,
making it one of the safest A2L refrigerants available. R1234ze
is non-flammable for storage and handling (ADG class 2.2).

It also features Panasonic’s premium inverter technology.
According to the company, this ensures constant comfort
air conditioning, with precise temperature control and a wider
power output range to perform in even the most extreme
conditions in Australia.

2

1 WINNER

Panasonic
on board with R32

There are outdoor units from 6kW to 14kW, and indoor units
including ducted, cassette, under-ceiling and wall-mounted.

Available at

Lighter Side strip.indd 1

01

In line with the move to lower global warming potential (GWP)
refrigerants required by the HFC phase-down, Panasonic
has launched a new range of products that use R32.

05

Shark tough

“Australian businesses are often time poor due to current
market and industry demands,” he says. “We’re here to help
make businesses run efficiently.”

GulfCoat is a contractor-applied corrosion-resistant coating
for coils, components and cabinets that is distributed through
RectorSeal Australia Pty. Ltd.

Prices for simPRO’s Data Feed start from $39 (plus GST) for three
data feeds, with no charge included for installation and set-up.
Additional packages are also available for 10 or 20 data feeds.

“The water-based synthetic polymer blue or clear coating
significantly extends new HVAC&R coil lifecycles in corrosive
environments with negligible thermal heat transfer loss,”
the company says.

Go to www.simpro.com.au/blog/data-feed-release n
04

03

HFO to go!

As the HFC phase-down begins to take effect, expect to see
a reduction in the supply of popular refrigerants such as R134a,
R404a and R410a. To fill the gap, BOC has launched the Solstice
ze refrigerant, or R1234ze.
Solstice za has been developed by Honeywell as a
sustainable alternative to traditional refrigerants including
R134a. BOC says it can be used in energy-efficient chillers,
commercial air conditioning, as well as in other mediumtemperature applications such as heat pumps, refrigerators,
vending machines, beverage dispensers, and CO2 cascade
systems in commercial refrigeration.
6 | HVAC&R Nation | www.airah.org.au/nation | September 2018

“Dubbed as shark tough, GulfCoat was designed to protect
new and existing HVAC&R equipment from corrosive coastal
air and passed ASTM B117 test standards for salt spray. It also
passed multiple marine and industrial ASTM test standards for
resisting UV rays, acid rain, high concentrations of urban vehicle
emission air pollutants and other outdoor contaminants that
prematurely corrode unprotected coils and components.”
The company claims that GulfCoat’s thin 0.4–1.4mm coating
boasts a minimal thermal degradation of less than 1 per cent
and helps maintain optimal thermal heat transfer over the
coil’s lifecycle by deterring debris, dirt, mould and moisture
accumulation. The smooth gloss finish has also been developed
to maintain system static pressure and airflow efficiency.

05

GulfCoat is available in 340g aerosol cans. As a guide, the
company says that one can coats a residential unitary split
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HVAC&R Nation advertising rates
Ad size

Casual

Five issues

Ten issues

A: Full page

$3990

$3755

$3590

B: Half page

$2275

$2175

$2095

C: Quarter page

$1475

$1400

$1350

D: Double page

$6250

$5750

$5500

Notes:
Premium positisions attract a 20% loading.
Agency commission where applicable is included and rates exclude 10% GST.

2019 Feature topics
Special advertising feature

Booking deadline

Artwork deadline

March

February 1

February 4

April

March 1

March 4

March 29

April 1

May 3

May 6

May 31

June 3

September

August 2

August 5

October

August 30

September 2

October 4

October 7

November 1

November 4

November 29

December 2

May

Ducts, installation and IEQ

June
July/August

November

Instrumentation, controls and sensors

Refrigeration and refrigerants

December/January

2020
February

6
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Websites

There are 650,000 views
across AIRAH websites per annum.*

AIRAH.org.au

HVACRNews.com.au

The AIRAH website is the first port of call for anyone
interested in the activities of the Institute. Thousands visit
the site to register for conferences, training and other events,
access online technical resources, and learn more about AIRAH.

The HVAC&RNews website is another channel that adds
weight to AIRAH’s promise – and strategic aim – of being
the leading provider of HVAC&R news and information.

www.airah.org.au

*Contact advertising executives for further information and statistics.

www.hvacrnews.com.au

Website rates
www.airah.org.au
Section

Position

Width x Height (pixels)

Monthly rate

Home page

Banner central

730 x 160

$900

www.hvacrnews.com.au
Section

Position

Width x Height (pixels)

Monthly rate

Home page

Banner central

1170 x 90

$900

Home page

MREC

360 x 250

$675

Run-of-site

MREC

320 x 250

$560

HVAC&RNews sponsored content package
Contact us to discuss opportunities
Notes: “Run-of-site” means the MREC advertisement
will appear on every webpage after the homepage.

7

Rates exclude 10% GST. Contact advertising executives for further options.
Website online material deadline is five days before publishing.
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E-newsletters
AIRAH Members e-newsletter
HVAC&RNews e-newsletter
There are two e-newsletters:
The AIRAH Members-only e-newsletter
and the HVAC&RNews e-newsletter
• The AIRAH Members-only e-newsletter reaches 3,300+ members of AIRAH and readers of Ecolibrium magazine
• The HVAC&RNews e-newsletter reaches 14,000+ AIRAH members and industry subscribers.
Our e-newsletter content is tailored to each state and territory,
and covers local and global industry news, coming AIRAH
state events and conferences, AIRAH Industry Nights, training,
links to editorial features in our publications, and more.
One AIRAH e-newsletter goes out weekly. The e-newsletters
alternate each week for 45 weeks each year, with a break
over the Festive Season.
The HVAC&RNews e-newsletter runs every second week
and is sent out to a much larger database of 14,000 recipients.
Advertising in the e-newsletter could be excellent for
branding your company, a new product launch, a roadshow
announcement, a new product catalogue release, or anything
that draws interest to your website.

The e-newsletters have two advertising options:
a central banner advertisement or an MREC
(medium rectangle) position advert.
Clicking on the advertisement links to the advertiser’s
nominated webpage address. The web banner can
be updated at any time over the period of a booking.

E-newsletter advertising
E-newsletter advertising can work:
• As a stand-alone promotion, e.g., over a month
• Strategically to reinforce and support an advertising
message in Ecolibrium or HVAC&R Nation.

Email rates
Section

AIRAH
Member update
and
HVAC&RNews
e-newsletters

Ad size

Width x height (pixels)

Single rate

Banner
(AIRAH Member)

650 x 90

$285

Banner
(HVAC&RNews)

650 x 90

$285

MREC (AIRAH Member)

180 x 120

$185

MREC (HVAC&RNews)

300 x 200

$185

Sponsored content

Monthly rate

$675

$560

Contact us to discuss opportunities

Notes: Rates exclude 10% GST. Contact advertising executives for further options. E-newsletter online material deadline is five days prior to publishing.
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HVAC&R Search
Are you on the HVAC&R list?
Join Australia’s definitive guide to the HVAC&R industry.
Take full control of your listing, add your products, videos
and content, and receive sales leads direct from your
built-in enquiry form.

✔ Australia’s ONLY dedicated HVAC&R directory
✔ Control your own profile via customer CMS
✔ Add videos, photos, products, articles and more
✔ Join your HVAC&R peers and competitors
✔ Boost sales enquiries
✔ Increase traffic to your site

11,800+

450+

14,000+

171

9,000+

2,300+

MONTHLY PAGE VIEWS

COMPANIES LISTED

E-NEWS AUDIENCE

PRODUCT CATEGORIES

SOCIAL REACH

UNIQUE SEARCHES
*As of 1 August 2018

Join Australia’s leading HVAC&R directory
www.hvacrsearch.com.au
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Magazine specifications
Ecolibrium

Advertisements are to be supplied
in one of the following formats:
• High-resolution PDF with embedded fonts (preferred option).
• Illustrator file with fonts converted to outlines.

A

B2

C

E

B1

Ad size

D

Ad dimension

File specifications:
• Images used may be either .tiff, .eps or .psd

Bleed size + 3mm
(width x height)

• All images must be CMYK or greyscale and high-resolution
(300dpi at 100%).
• Total ink weights not to exceed 320%.
• Artwork for Ecolibrium magazine MUST have 3mm bleed.
• Files under 10MB can be supplied via email (see address below).

A: Full page

210 x 297mm

216 x 303mm

B1: Half page (Horiz)

210 x 150mm

216 x 156mm

B2: Half page (Vert)

103.5 x 297mm

109.5 x 303mm

• Publication printed sheet-fed offset at 150 line screen.

C: Third page (Vert)

72 x 297mm

78 x 303mm

• All live elements must be within the type area.
(5mm away from the trim edge).

D: Quarter page

88.5 x 132mm

No bleed

• The publisher accepts no responsibility for
material that does not adhere to the guidelines stated.

E: Double page

420 x 297mm

426 x 303mm

• Files over 10MB need to be supplied by alternative means
web transfer, etc.).
Mechanical data:

3. Advertisers and advertising agencies assume liability for
content of advertisement printed and also assume responsibility
for any resulting claims made against the publisher.
D

B

Ad size

1. The publisher reserves the right to refuse advertising.
2. A $75 late fee may by charged for ads arriving after the deadline.
Costs for any corrections required after the deadline may also
be passed on to the advertiser.

HVAC&R Nation
A

Advertising policies:

C

4. Advertisers and advertising agencies are jointly
and severally responsible for payment for all insertions.
5.	The word “advertisement” shall be printed at the top
of advertisements that, in the opinion of the publisher
might be confused with editorial pages.

Ad dimension

6.	Cancellations are not accepted and copy corrections
not guaranteed after closing date.

A: Full page

220 x 310mm (No bleed)

7. The publisher will destroy materials if disposition instructions
are not furnished by the advertiser within one year.

B: Half page (Horiz)

220 x 150mm (No bleed)

8.	Requested positions are not guaranteed unless stated
as a paid position.

C: Quarter page

106 x 150mm (No bleed)

D: Double page

460 x 310mm (No bleed)

9.	All rates are based on artwork submitted in acceptable
print ready formats. Any production work will be charged
at the conversion rate.
10.	Payment due net seven days of invoice date.
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Advertising sales office
Glenn Douglas Advertising executive
Phone: 03 8623 3018   |   Email: glenn.douglas@airah.org.au
John McGrath Advertising executive
Phone: 03 8623 3007   |   Email: john.mcgrath@airah.org.au

AIRAH National office – James Harrison Centre
Level 3/1 Elizabeth Street Melbourne Victoria 3000
Tel: (03) 8623 3000 • www.airah.org.au

